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THREE, TWO, ONE: PUMP!
aloft*™ HOTELS and PUMPONE Forge Exclusive Partnership
Launching Portable Personal Trainers for Road Warriors

WHITE PLAINS, NY BApril 28, 2008 aloha! Starwood Hotels & Resorts Worldwide,
Inc. (NYSE:HOT) and its much anticipated new lifestyle braiaft hotels, today
announcedn industryexclusive partnership with PumpOne. The partnel$higsigned
for thetechsavvyaloft hotel guedl is the new Wist s in onthe-road fitness programs.

aloft hotels, StarwoodOs eighth hotel lifestyle brand, opens its doors to guests this
summer. All aloft hotels featur@e:charge s* N a purposebuilt fitness faciliy with
stateof-the-art equipment from Life Fitness The 650 square foot space is designed to
combine fitness and fun.

PumpOne provides convenient, customizable workout programs for use with
image and videseady handheld devices such as the iF@domne, Blackberry, Treo and
others. Created in 2005 by Craig Schlossberg, a pioneering software engineer, and
Declan Condron, an exercise physiologist and exclusive New York personal trainer,
PumpOne designs personal training programs which make it@agyests to take their
routines with them when they travel on the road.

OOur guests tell us that fitness is a priority and that while traveling, it can be
challenging to stay on trackO said Robin Korman, Vice President of Marketirdgffor
hotels. ORupOne is the ideal fitness partner, with technology at the foundation of their
workouts. We are working closely with them to design workouts specificalbldtir
guest rooms anck:charge, as well as workouts thatilize everyday travel items such as
suitcases and water bottl€s
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Thealoft hotels / PumpOne partnership featu@esvorkout® PumpOneOs
downloadable fitness prografhigomplimentary to guests; menu items endorsed to
promote healthy living fronaloft hotelOgralandgourmet pantryN re:fuel by aloft sV;
and exclusive entertainment content for SPG fhi€aloft in-room TV channel In
addition to content already availathtern PumpOne, the fithess company will devekip
customized workouts, three workouts for each of sefimress programfom cross
training to yoga.

aloft hotelguests can downloadoft-customized, introductory workouts from
each of seven fitness categoriesheir computers, PDAs, iPods and iPhones. These
devices can then be linked to tdeft plug and play device whicimks to the 42QCD
television screen in each guest rooBuests will also be able to purchase-fatigth
customizedaloft / PunpOne workouts through thoft broadband channel while
visiting and throughvww.alofthotels.com

OStarwood@bft brand is the perfect partner for-tire-go workouts,O says Craig
Schlossberg, President of PumpOne. OWe knisvditficult to maintain a fithess
regimen on the roadloft hoteDs unique sensibility offeringaffordable high design
andtechsarvy experiencesvhile traveling matches PumpOneOs mission of providing
clear concise personal training guidance in the most portable and affordable format.O

About aloft hotels

In the same way that Wbtels broke through the d¢ter of conformity in the upscale
hotel arenaaloft D A Vision of W Hotels will raise théar in theselectservice category,
delivering urbannspired, loftlike guestrooms, enhanced technology services,
landscaped outdoor spaces for socializing daynggttt and an energetic lounge scene.
Guests can book directly throughvw.alofthotels.conwhich features the best rate
guarantee or through local travel agents. Guests can also book via local travel lagents
addition b taking part in StarwoodOs nigifist™ in travel hotel experience, alloft
guests have the option to participate in and earn pioigrwoodOs awavdnning,
industry leading Starwood Preferr€aiest program. Members at the Preferregtle
earn twopoints for everyeligible USdollar spent abver 860 participating hotels and
resorts worldwide Rates foaloft hotels are marketriven, and on average, prica®
$150night.

An instant hit in the development community, the falsfft hotels are scheduled to open
in summer 2008. Thaoft brandhas already announced more than 60 development
projects, in more than 10 countries.

About Starwood Hotels & Resorts Worldwide, Inc.

Starwood Hotels & Resorts Worldwide, Inc. is one of daling hotel and leisure
companies in the world with approximately 900 properties in more than 100 countries
and 155,000 employees at its owned and managed properties. Starwood Hotels is a fully
integrated owner, operator and franchisor of hotels andtsesith the following
internationally renowned brands: St. Regis”, The Luxury Collection”, Sheraton”,
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Westin”, Four Points™ by Sheraton, W™, Le MZridien” and the recentlgnnounced
Aloft*™ and Bement" Hotels. Starwood Hotels also owns Starwood Vacation
Ownership, Inc., one of the premier developers and operators of high quality vacation

interval ownership resortsor more information, please visit www.starwoodhotels.com

About PumpOne

Headquartered in New York, PumpOne, LLC was created by Craig Slbitgsa

pioneering software engineer, and Declan Condron, an exercise physiologist, to provide
convenient, customizable workout programs called PumpOne Trainers to image and
videoready handheld devices. PumpOne is like having an elite personal trainfesth

in your pocket and goes where you go. From TotallyPumped to Pumped(6)Pack, each
PumpOne Trainer is a collection of videos, images and audio coaching that make up a
progressive 46 week exercise program. The Simple instructions show you how to
perfam exercises properly and effectively for better results. For more information, visit
www.PumpOne.com




